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RETAIL & THE DIGITAL REVOLUTION  
LESSONS FOR THE INSURANCE INDUSTRY  

 
PROF. GINO VAN OSSEL  

ñonlineò 

(heterosexual couples ï USA)  

how couples met  
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AGENDA  

1.  the new consumer  

2.  the broker  

3.  the new world  

4.  the new broker?  

5.  conclusion  
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A.D.H.D.  

generation  

4.6 mio . subscribers  

729K views after 19 hrs.  
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5.4 mio . followers  

 

1.2 mio . followers  
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10%  
shower gel  

market share  
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 web - influenced  
sales  

 

68%  
of shopping  

trips start online  
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12%  
online  

share of sales  

3  
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IWWIWWIWI  
  I want what I want when I want it  
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easy to shop  

choice  

inexpensive  
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experience  
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